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Our primary objective is
to find an appropriate
balance between
financial, social and
environmental
considerations.

41%

No response
7%

\/

Our primary objective is
to be a financially
successful enterprise that
provides great value to
customers, within the
law, while generating
income for investors and

staff alike.

52%
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B No response
15%

\/ —

WM The retalil
community
should share
best

practices
80%







Anonymous donations e 5470
Matching employee’s donations [ 41%

Other (either anon or public) donations . 11%

Other forms of help i 8%
No response i 3%

0% 20% 40%  60%

80%



0% 10% 21% 31%




3- About the same I 170

2 - Alittle bit lower [l %

1 - Significantly lower than 0%
prior year

No response  I— 1170

0% 10% 20% 30% 40%  50%




4 s 15%

3 — 160

2 s 16%

1-Notchallenged atall 150,

No response 39

0% 20% 40% 60% 80% 100%
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Poverty  — 30%

Sports | 2370

Environmental /

Nature _ 21%

Literacy N 16%

Other - 8%
None 0%
No response gy 5%

0% 20% 40% 60% 80%




0% 20% 40% 60% 80% 100%

One individual vets: specify title . 4670

A Committee vets requests |y 34%0

- $KEF% D & Other: specify |y 10%

4 PKKFY% One Department vets: specify  yuy 14%

No response g 5%

0% 20% 40% 60% 80% 100%




Developing community partnership &
sponsorships

Building awareness of charity through
stores, advertising, web site or other

Hiring from an underutilized workforce

None of the above [ 3%

No response |y 3%

0% 20% 40% 60%

80%

100%






No, ethical
No, not

. 15% sourcing is not _44%
important I °*°

complex

. Yes, itis
Yes, important

Issue

master

No response -14% No response -15%

0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%




No, balancing is not

0
difficult B

Yes, it is difficult _ 41%

No response - 17%

0% 20% 40% 60% 80% 100%
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staff | — 3970
CUStOMErS — 320
the media " 19%
vendors s 15%
potential management hires  u 8%
investors ww 7%
no, none of these |— 17%0

No response wa 7%

0% 20% 40% 60% 80% 100%




Yes, 3rd party

: 0,
Yes, Staff audits |y 46% auds (I >

No 3rd party

1 0

No response - 15% No response - 17%

0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
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Training and development for career

- e
progression
Benefits for part time employees e 0670

Job sharing or flexible scheduling for full

| -
time employees

Wellness initiatives for employees, that go 39%
beyond a normal work health benefits I

Paid time for employees for volunteer

_ 31%
activities E—

No response gy 7%

0% 20% 40% 60% 80% 100%







High priority sy 24%

Moderate priority | —— D170

Low priority ey 19%
No priority g 3%

No response |y 3%

0% 20% 40% 60% 80%




Much more important | — D10
Slightly more important s 31%

About the same ey 17%
Slightly less important 0%

Less important 0%

No response | 2%

0% 20% 40% 60% 80% 100

ns




Actively involved in developing or 5
designing green products - %

Conducting green building and o
design (such as LEED) - £

Using green power (such as wind, o
solar, geothermal,etc.) ] e

None l 5%
No response B 7%

0% 20% 40% 60% 80% 100%










shoppers

Attracting and retaining
employees

Other: Please specify I 5%

We are not currently doing much

[0)
in this area I 20

Responding to key product

0,
vendors' demands I 90

Attracting investors I AY)

0% 20% 40% 60%

80%




|

C K C C : A} C V 19(y
have not considered - ¢

Vendors are not demanding it ) 19%

Difficult to make a business

0,
case - L

$AF EEF 8 % Staff are not demanding it |y 16%
#

We are doing much already:

0,
diminishing returns N e

Other: Specify i 4%

0% 20% 40% 60% 80% 100%
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No we are not looking at CSR, but |
have solid personal knowledge of the
concept

Someone in our organization may be
looking at it, but | am not very aware
of it myself

Yes, | have good knowledge of this
concept; it is on our agenda, but we
are not actively applying its concepts

Yes | am aware and it is incorporated
into our management framework and
culture.

-

|2%

I

-

0% 20% 40% 60%

80%
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Quite likely we will adopt _10

Possible adoption, we are

discussing it - -

Investigating, no plans yet - 2

01 2 3 45 6 7 8
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2001 to 2006

1995 to 2000

Prior to 1995
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1 - Not at all
embedded
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VoS — 55"

No response |y 3%

0% 20 40% 60% 80% 100%
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No response g 5%

0% 20% 40% 60% 80% 100

n/s







> $50 but < $100 million

>$20 million but <$50
million

< $20 million

No response




Atlantic Canada

B— 57

No response

E—

0% 10%




Building & Outdoor Home
Supplies

General Merchandise

No response




executive)

10% 20% 30% 40% 50%







